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Abstract: this article is the result of a bibliography-based research about the 

topic and deals with the construction of reality by the media, how news broad-

casting is filtered by various internal mechanisms in order to purify it. These 

mechanisms contribute essentially to the way the news is spread within society 

and perceived by it. Ideological and economic interests also have their saying in 

it. With being the fourth power in a democracy, the media has a lot of influence 

on public opinion and therefore has the power to influence the outcome and re-

sult of elections and other democratic processes directly or indirectly, depend-

ing on the political view and agenda the media owners have – or not. Hiding by 

showing and the infowar mechanisms are debated in this article, as well as the 

problem of internal filter methods of media outlets concerning the broadcast of 

news. Additionally, the problem of fake news, distorted news and media 

(il)literacy within society are discussed as well. 
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ФЕЙКИ, СМИ И РЕАЛЬНОСТЬ 

Аннотация: статья основана на изучении библиографии по теме и по-

священа вопросу о конструировании реальности через СМИ, воздействию 

их внутренних механизмов на новостное вещание. Эти механизмы вносят 

существенный вклад в распространение информации и ее восприятие об-
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ществом. Еще одним фактором здесь являются идеологические и эконо-

мические интересы. Будучи в демократическом государстве «четвертой 

властью», СМИ оказывают глубокое влияние на общественное мнение и, 

следовательно, прямо или косвенно влияют на исход выборов и на другие 

демократические процессы, в зависимости от политических взглядов и 

программ их владельцев – или их отсутствия. В статье рассматриваются 

практики информационной войны и «сокрытия через демонстрацию», а 

также проблема внутренних фильтров в новостном вещании СМИ. Кроме 

того, обсуждаются проблемы искаженных и фейковых новостей и ме-

дийной (не)грамотности в обществе. 

Ключевые слова: фейковые новости, конструирование реальности, ради-

кальный конструктивизм, прямой реализм, медийная грамотность. 

Reality, Truth and the Construction of them 

The perception of the world is always defined by the individual’s own experi-

ences and recognition. «That all our recognition would start with experience, 

there is no doubt about that […] Although all our recognition starts with experi-

ence, not all of it does originate from experience» [Kant, KrV, B1, 1974] is 

something that Immanuel Kant stated in his «Critique of Pure Reason» concern-

ing the process of recognition of the world. He means that even though we have 

to combine our experiences, may they be haptic, social, experimental etc. in or-

der to perceive an image of the world and be able to develop an impression of 

the world of our own. The individual and subjective character of how the human 

being sees the world is a very important factor of how the world is also interpret-

ed. Space, time, natural laws, imaginations of causality, education, socialisation 

and so on, they all draw an image and perception of the world of the individual. 

It can be compared to a puzzle, where bits and pieces are assembled to a percep-

tion as a whole. Each part looks like if it had no meaning individually, but when 

assembled, they all fit into each other and draw a big picture. The media, and the 



Publishing house "Sreda" 
 

3 

Content is licensed under the Creative Commons Attribution 4.0 license (CC-BY 4.0) 

mass media in particular, contribute a huge part to this perception of (construct-

ed) reality in today’s society. 

First of all it has to be taken into consideration what all of this has got to do with 

the construction of reality and truth. Technically speaking, perception is a cogni-

tive reaction of what is going on around the individual. It is considered a «phys-

iological, neurological, neuro-anatomic, physiognomic etc. problem, but it is the 

results of exactly those sciences, which demonstrate that perception is a logical-

philosophical, social-cultural and sometimes even political problem» [von Foer-

ster in Ars Electronica, 1989, p. 27]. So the perception of ongoing processes 

around the individual depends on several factors. In principle it is a differentia-

tion between decidable and undecidable questions. Von Foerster postulates a the-

orem where he states that «only undecidable questions can be decided by us» [von 

Foerster ibid., 1989, p. 30]. There he states that decidable questions would follow 

a certain pattern and therefore they would be decided already before the decider 

perceives at all that he or she would have followed this certain, very often not 

obvious discernible, pattern, while undecidable questions would confront a 

problem that a determined path for finding a solution is left blank and the decider 

has to develop a pattern of their own in order to reach a solution or come to a de-

cision concerning the problem’s approach. 

It should be mentioned that the perception process needs to have a depiction and 

a reference setting. Depiction is an optical term, where two sub terms exist: the 

object space and prospect space. Each dot of the object space has an attributed 

counterpart in the prospect space and vice versa. That way an image can be rec-

ognized by the human. The reference setting on the other hand is a biological 

sciences recognition, which states that the human can only recognize with its 

senses the intensity of a stimulus, but not the «what» of the stimulus [cf. von 

Foerster in Ars Electronica, 1989]. But with the combination of depiction and 

reference setting it is possible for the human to perceive something and further-

more decide what has been perceived. 
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The media works a lot with real and imaginary images and metaphors. A huge 

part of that is done by visual perception. It can be defined by those four compo-

nents, which Searle states as following [Searle, 2018, p. 67]: 

There are first the objects and states of affairs I’m seeing 

Light reflected off these objects and states of affairs strike the photoreceptor 

cells and cause a sequence of events that eventually results in a conscious visual 

experience 

The casual relation between the object and the visual experience has to be of a 

certain type. If I am seeing the object on a movie screen even though there is a 

causal relation between the object and the visual experience it is not of the right 

type, I am not directly seeing the object but only seeing a movie of the object. 

A fourth feature of the situation is that the visual experience has intrinsic inten-

tionality. 

The first three points mentioned give visual effects to the perceiver as they cause 

relations between the object and the perceiving subject. The fourth point causes 

a certain level of satisfaction within the perceiver, which is the perceptual expe-

rience itself. So the seem to be seeing» [Searle, 2018, p. 67]. He further states 

that perception differs from beliefs and desires, because the latter are representa-

tions, while perception would be a presentation and there would be differences 

between those two, as a presentation could «not be separated from its conditions 

of satisfaction in a way representations can» [cf. Searle, ibid.]. Thinking about 

that, then he argues that when thinking about rain the believing thought of it can 

be separated from the fact that it is raining or not, but when seeing a tree then 

the visual experience cannot be separated from the presence of a tree [cf. Searle, 

2018, p. 68]. In this Direct Realism objects and affairs are perceived directly and 

not by anything else first between the receiver and the perceiving object. This is 

different when a screen or a camera are put between and the perception of the 

object/affair/situation could be distorted exactly by that. So the perception of 

something through an intermediator always holds an element of possible distor-

tion within. 
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Of course there is this argument of hallucination or illusion, which is held 

against this direct perception. In that case, something is seen, but not seen. It is 

imagined, but the visual experience could be the same: imagination and reality 

of an object can take on the same experience. The hallucinatory case is a seem-

ing to see and not a seeing itself. This one is reserved for the veridical case, be-

cause there is an independently existing object causing the experience [cf. 

Searle, 2018, p. 70]. This cannot be applied directly to the media, because the 

media are only transmitters of information, mediators of it. The hallucinatory 

case is more to be applied on the perceiver’s side, because when they see or hear 

what they want to see or hear, then hallucination in various forms and intensities 

could set in. «Seeming to see» often corresponds with the perceiver’s ideologi-

cal point of view, it starts constructing a reality which might not necessarily cor-

respond with the reality of the others around this person. 

If the humans can only recognise what they have formed by their actions, then 

they are not the explorers of their world, then they are the inventors of it. In oth-

er words, they construct a world of their own, a perception of their own within 

the above mentioned frames and limitations of depiction and reference settings. 

Each recognition and knowledge is based on the expectancy of a previous inven-

tion and that way the perception of a (subjective) reality is more a kind of fiction 

than it is the result of an objective exploration. This Radical Constructivism 

deals with «the order and organisation of judgements in the world of our experi-

ence» [von Glasersfeld in Watzlawick, 2006, p. 23] and it also states that the 

problem of occidental epistemology would be «to try to recognize what lies be-

yond the world of experience» [von Glasersfeld, ibid.]. Already Immanuel Kant 

stated that the thing in itself (Ding an sich) would be a concept of experience 

[KrV, 1974, A 108], a transcendental object, which would be impossible to be 

recognized, as it would also be a pure object of thought [KrV, 1974, B 306] and 

an unknown object behind the phenomena [KrV, 1974, A 191, B 236]. So this 

means that it is impossible for the human to see what is behind these phenomena 

and the essence and quiddity of the objects could not be recognized at all. The 
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human would have to build a construct of ideas in order to try to have a glimpse 

of what is behind these phenomena needless to think even beyond them. So con-

structivism and its application centres itself around the epistemological ques-

tions of «how» and not the metaphysical, ontological «what» matters. But, the 

construction of reality should not be believed as arbitrarily subjective. It only 

states that every truth depends on its observer. For objects to have a meaning, it 

is necessary to have knowledge about them before. This includes symbolic 

worlds as well, which are obtained by cultural and lingual apprehension and are 

organised by communication [cf. Hartmann, 2008]. 

So when to take a closer look at the mass media in order to transport infor-

mation, the question about the construction of reality by them is inevitable. Ni-

klas Luhmann states that the media does not necessarily portray reality how and 

as it is, but it constructs a reality adequate to the media organisation that goes 

conform through a process of preselection before it is aired. «The reality of the 

mass media is a reality of a second category observation» [Luhmann, 2004, p. 

153] is probably a very famous sentence by Luhmann. It explains very well what 

he wants to say about the construction of reality in the media, as it first observes 

what is going on, then selects what could be broadcasted through various, inter-

nally predefined criteria in stages and only then publishes it. So that way it is 

that «what we know about society, even the world we live in, we know through 

the mass media» [Luhmann, 2004, p. 9], leaving the non-broadcast events aside 

and therefore hidden from the public eye. What is not shown or broadcast does 

not exist, at least not in the mass media. This is a media idiosyncratic process, 

because the alternative media is behaving the same way when it comes to dis-

tribute the content of their truth and reality. They might not have such a wide 

range as the mass media, but with the construction of reality and its own truth, 

they follow the same selective processes and mechanisms as the mass media 

does. 

Democracy 
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Democracy is the power of the people, in most countries the ruling classes of a 

country are not the (former) aristocrats anymore, neither a meritocracy, it is the 

people (population with the particular citizenship, defined by the country’s ad-

ministration) with the principle of one person, one vote (when this person has 

fulfilled several predefined criteria such as age, citizenship, legal maturity etc.). 

A democratic country lives and strives from the division of the powers, the legis-

lative, judicative and executive ones, which are supposed to control each other 

in order to uphold the countervailing of the powers. The equilibrium of them is 

essential for a functioning state and the control of each other should prevent the 

concentration of power in just one hand, so that it cannot be abused so easily as it 

could in a state where there all the state power is concentrated in the hand of an 

absolute lordship. In this triangle, the media intruded as the invisible fourth estate 

of the state, but it developed this potency already before the form of democracy 

as we know it today, was introduced. 

Usually the media is seen as the voice of the population, but because it is placed 

at the interface between the ruling and the ruled classes, it is not really uncom-

mon that the persons in power use the media to try to, or do that even openly, 

manipulate it in order to influence public opinion in their favour. It is not un-

common either that the media companies start to develop a life of their own, 

once they are firmly established in the market, and become a ruling class as 

well, especially in societies where the state-controlled media is weak and ne-

oliberal tendencies have done everything possible to give power to the owners of 

private enterprises – and media companies are companies like any other, which 

has to compete in its market segment with several other competitors. They just 

have more publicity than the non-media enterprises and with publicity they have 

more power. The previously mentioned, democratic idea of one person – one 

vote turns into a farce then, especially when the mass media start to select the 

news and messages, which they broadcast according to their owners’ will and 

political conviction. That way the media influences and manipulates the original 
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will of the voters according to their own ideas and of course in favour of their 

particular goals. 

This phenomenon is referred to as «media democracy». As a basic fundament of 

a real democracy, the freedom of the press is guaranteed by the constitution. 

That means that the press, radio, television, but also web sites located in that par-

ticular country, can broadcast freely without any external or political influence. 

That is how it should be in an ideal world. A democratic society ought not to dif-

ferentiate between media and non- media compatible politicians, but through the 

influence of the media this has changed meanwhile. Photogenic, eloquent and 

populist politicians take over the highest positions of the state, elements of en-

tertainment infiltrate political messages, important debates move from parlia-

ment to TV talk shows on a Sunday evening [cf. Postman, 2006, cf. Klein-

steuber, 2008]. The element of the cultural industry has moved in with the dem-

ocratic element as well [cf. Adorno, 2003]. Politerteinment is supposed to bring 

some cheap entertainment to the homes of the population. Politicians become ex-

changeable, they develop no profile of their own and commonplace slogans replace 

real messages, which should broadcast a form of message to the population, a mes-

sage that could polarise or at least deliver some content about what is going on in so-

ciety and where exactly this society is heading at this very moment. But with the cul-

tural industry taking over politics, those elements of message are lost. The media 

functions as an entertainment machine and brings cheap laughter instead of critical 

thoughts to the living rooms of the people. That way the media influences directly 

the day-to-day politics by its coverage and in the long run it supports or destroys 

political careers, it places its own interest in the public eye or stimulates public 

debates and discussions (eventually in its own interest). 

Recently the term of «internet democracy» has popped up and with the growing 

importance of this type of media, the concept of «media democracy» needs to be 

thought over. As the internet allows every user to be a sender and a receiver of 

media messages, new publics (and markets) can be made accessible. While the 

traditional media is fairly well organized and it targets big markets, the internet 
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offers a low threshold access and with the introduction of social media such as 

Facebook or Twitter, it has produced also isolated bubbles of different percep-

tions of reality of its users, where citizens organise themselves in various ways 

and then stew in their own grease together with others, who are of the same 

opinion. Still, the internet has made it possible for its users to emancipate them-

selves from the influence of the mass media and its dominance [cf. Kleinsteuber, 

2008]. The danger herby lies that a free invention of something (that can be con-

sidered as news, so to say) can spread freely, without any sign of proof whether 

its content can be considered trustworthy or true. The human spirit is very crea-

tive and free and creative spirits find a wide and open playground for their theo-

ries and ideas on the internet. Whether an internet democracy is better than a 

media democracy that is to be decided by everyone on their own. The answer is to 

be given at the ballot box at the end of every legislature period – and in the end, 

this is what democracy is about. 

News, more news, fake news and information warfare 

Journalists are on a battlefield every day, the journalistic field, which has its 

own rules and regulations [cf. Bourdieu II, 2004]. The hunt for news, for some-

thing that could make it to the front page, headline puts them under a lot of pres-

sure and causes stress for the participants of this specific field. As the non-public 

owned media has to live from something, they are also under a lot of economic 

pressure. The journalists need to survive in a war of information, the so called 

infowar. 

This type of war is not lead with conventional weapons, which could kill a per-

son from a long or close distance easily. As Brecht writes that there exist several 

ways to kill a man and only few of them are considered illegal (in this country) [cf. 

Brecht, 1983], this kind of war is a lethal one too. Maybe it is not necessarily lethal 

for the living organism as such, as it is not lead with conventional ammunition. It is 

lead with typewriters, computers, photos, moving images, simply said: it is 

fought with everything that could transport a message and this message has to be 

delivered quickly. Sun Tzu wrote in his «The Art of War» already that «though 
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we heard of stupid haste in war, cleverness has never been associated with long 

delays» [Sun Tsu, 2001, p. 42]. That can also be applied to the infowar. As it 

will be shown below, the hunt for the headline is a speed contest and not neces-

sarily a test for deceleration of time. In another part, he writes about victory say-

ing that «there are five essentials for victory: (1) He will win who knows when 

to fight and when not to fight. (2) He will win who knows how to handle both 

superior and inferior forces. (3) He will win whose army is animated by the 

same spirit throughout all its ranks (4) He will win who, prepared himself, waits 

to take the enemy unprepared. (5) He will win who has military capacity and is 

not interfered with by the sovereign» [Sun Tsu, 2001, p. 51f]. Those five points 

can also be applied to the infowar. It is not necessary that a media outlet battles 

against its main competitors all the time, because that would exhaust the public 

at some point and might lead to a loss of readers or viewers. It is much better to 

fire against the (un)declared foes every now and then, but when doing it, then it 

should be done with massive power. Number 3 of the previous quote is also not 

to be left aside, as it shows the demand and importance of loyalty within the 

workforce of a media house. Only when the same spirit and ideology is held up 

and maintained within the company, success can be achieved. Whether number 

5 is applicable depends on the individual situation of the media outlet. A family 

owned and run company usually unites the general and sovereign in the same 

person(s), while an anonymous owner depends more on the skill and knowledge 

of the strategy people and how innovative they are at war times. 

When Marshall McLuhan talks about war and peace in the global village, he al-

so talks about how war had revolutionised the communication systems (cf. 

McLuhan, 2002). Was it in the First World War that the train was considered to 

be a transporter of news (and the media is nothing but an intermediator and trans-

porter of news, therefore a train can also be considered as media according to 

McLuhan), so it was the radio in the Second World War, which transported the 

news from one place to the other [cf. McLuhan, 2002]. It has also to be men-

tioned that during the Second World War the weekly news summary in the cin-
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emas contributed its share to the news distribution and then a few decades later 

television did the same for the Vietnam War. Nowadays with the introduction of 

the internet and its various possibilities of broadcasting, conventional wars can 

be followed in real time action (like several media outlets did with the Russian 

invasion of the Ukraine in 2022), but the real war within the journalistic field is 

not the reporting from various battlefields around the globe. The real war is the 

hunt for the headline – and the internet is a perfect battlefield for that. 

When Vilem Flusser developed his idea of the telematic society [cf. Flusser, 

2000], he definitely did not think of the possibility that the free access to infor-

mation, which characterises this type of society, could also lead to information 

warfare. Only the one, who is able to come up with great and breaking news 

would be able to win the battle. Information warfare can be described as follow-

ing: it is a conflict in which both sides battle for acquisition, control and applica-

tion of information and in which the primary tools are information activities and 

technologies. It is an amorphous, unbloody war, fought in invisible space. The 

telematic society, an ideal form of information society, where information is 

stored in focal points and everybody has free and easy access to information [cf. 

Flusser, 2000], prepares the ground for this kind of war. As access to infor-

mation is that easy for all sides, this information can be used in favour or against 

one another. Wrong, invented or simply distorted information located at a 

hotspot or on a popular server could cause big time damage easily, exploding 

like a landmine when necessary. The extent of this eventual (intended) damage 

is not really to be foreseen, as a conflagration cannot really be controlled. The 

dogs of war, once let loose, are difficult to be brought back into the dog kennel. 

So coming to think of that, why would someone walk into battle with invented 

news, when it could be detected easily and brought to daylight as a lie the same 

way as a misinformation could cause unforeseeable harm? The secret of this 

strategy again lies in the aspects of information warfare. As it was seen previ-

ously, the media construct reality according to their own selective process before 

they go public with it. Now taking the scenario of information warfare into con-
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sideration, this process of reality construction also has to undergo the aspects of 

exactly this information warfare. The aspects are as following [cf. Shen, 1998]: 

It is a war, which is lead in the information sphere 

The goal is to dominate the news/information segment of society 

Another goal of information warfare is to obstruct, weaken, sabotage or destroy 

the opponent’s CI4 system (command, control, communication, computer intel-

ligence) 

Informational weapons and information systems are the most important tools of 

warfare 

Information war is a type of war, which comes very close to real time war; as it 

uses information systems, the battlefield is expanded, while the density of the 

physical military forces can be reduced and the period of the war can be mini-

mized. 

The main tool of information warfare is the corruption of information. The dom-

ination of the informational area is a decisive factor, which can decide about vic-

tory or defeat. Dominance means that it is possible to use information in time, 

fully and precisely. The functions of the opponent’s political and economic sys-

tem should be destroyed or at least suspended 

In 2015/16, when the American presidential candidate Donald Trump started his 

crusade against the traditional media, calling their reports about him, his cam-

paign and everything he said and did, fake news at every possibility (because he 

did not like what they were reporting about him), he did exactly that of what is 

falling under those six points of information warfare. He tried to undermine the 

credibility of the traditional media but used it at every opportunity when he could 

be on television in order to spread his message. And as he was a presidential can-

didate, there were a lot of such opportunities. His populist agenda by discrediting 

the other candidate, Hillary Clinton, paid dividends in the end and he was elect-

ed president. But his crusade did not stop there, he continued with his accusa-

tions, trying to weaken the media at every other opportunity. Very often he was 

proven wrong, still it did not stop him from going rampage. He (or most likely 
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his staff that he had employed at the White House) tweeted at every opportunity 

to every topic that someone could think of. This lead that far, that in early 2021, 

after Trump had lost the elections in 2020 and refused to acknowledge the result, 

he incited his followers via twitter to storm the Capitol to express the protest 

against a legitimate democratic result. As a result of that, Twitter suspended his 

account permanently [cf. Muhammad, Nirwandy, 2021 and their case study, esp. 

4.3]. The impeachment trial for inciting the riots, which would have come to an 

end after his presidency anyway, came to a quick end after only one month. 

And that is a big problem. The invention of news or information is going unpun-

ished in most cases and even when being proven wrong, the addressed public al-

ways has some people who do not believe the whistleblowers and remain true to 

the invented originals. The social media like Facebook have contributed a huge 

part to that, as they have invented an algorithm which identifies the interests and 

believes of their users, feeds them with the news that they want to hear and creates 

an information bubble around these people giving them the idea that everybody 

else agrees with their views on the world. Through the option to share content 

with others a snowball effect sets in and the imaginary fake world becomes reali-

ty for its inhabitants, who try to spread their believes beyond their world’s bor-

ders then. In the year 2018, a MIT study found out that via the social network 

Twitter lies spread much faster than the truth [cf. Vosoughi, Roy, Aral, 2018, 

and the mentioned literature there] and the study’s authors assume that the recip-

ient’s emotional reactions and status in the moment this news is received have 

got something to do with it. False news would spread fear and disgust, while true 

stories would inspire sadness, joy, trust and other emotional reactions 

[Vosoughi, Roy Aral, ibid.]. As the human being prefers to hear about bad sto-

ries in order to satisfy its own desire of knowing that there are people out there 

who are doing worse than oneself, hence the journalistic guideline «bad news 

are good news», the result of this study is not really surprising. The creation of a 

particular reality by the media definitely has got to do with this situation. 

A silver lining on the horizon? 
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In the middle of the raging information war and the spread of true and false 

news, someone might become desperate as it is most difficult to differentiate of 

who and which news outlet to trust and who and which one is not trustworthy. 

Especially with the mass media being the fourth power in a democratic country, 

the responsibility of serious and truth-bound journalism is quite high. But even 

the serious media has a credibility problem, especially when it becomes too pow-

erful and influential and is considered being a shadow government. They proba-

bly do not invent the stories, unlike others, but it makes a big difference in how 

the news are reported about. Pierre Bourdieu calls this «hiding by showing» [cf. 

Bourdieu I, 1998], where he states that the news industry demands the dramati-

zation of the everyday event. The media would have to turn the common into 

something most uncommon in order to acquire readers, viewers, followers, users 

etc., capitalist market mechanisms function in that field as well as in any other 

field of society. What is demanded exists and what is not demanded can exist, 

but it is hushed up and in the long run ends up deteriorated and isolated, with no 

interest from any side, especially not from the public, as that one has never 

heard about it. If that hushed up topic gets drawn and hidden among a set of ba-

nalities, the reception of it is as strong as if it would be shown within a context, 

which would suit its content and message. Still, the media publishers and editors 

can claim that they would have reported about it – that is how «hiding by show-

ing» functions. 

When a media conglomerate decides to report about something they like, they 

usually use a lot of push words in order to boost that topic and eventually hide 

their own interests. When it comes to the reporting about the same topic, but the 

initiative they have to report about is not among their personal favorites (as it 

might have a different political agenda, for example), the used words could 

range from commonplace bathos to a simple format of a very short message. 

Newspapers all around the world, especially in neoliberal countries, are full of 

such examples. 
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So the question if there is a silver lining on the horizon, which could bring some 

kind of rescue from this dilemma, is a very difficult to answer. First the govern-

ment would need to have interest to shed light into that darkness of news con-

struction by implementing some media literacy classes or likewise content in 

school curricula. The problem with that is that an uneducated society is easier to 

manipulate and guide than a society, which has cultivated the technique of criti-

cal thinking. Then the concentration of media power in one hand ought to be dis-

approved by the law, meaning that here also the government would have to in-

tervene. On the other side, as mentioned above, the government depends a lot on 

positive publicity by the mass media and it is extremely difficult to govern 

against the ruling media conglomerates of a country. Argentina’s president Cris-

tina Kirchner has tried to do so against the El Clarin group, the leading media 

house of the country [cf. Repoll, 2010]. The aftermath of it is still a raging battle 

between the post-Kirchner governments, the El Clarin group and the Supreme 

and Superior Courts of Justice of Argentina. 

Alternative media might be seen as a silver lining as they offer a different view 

from the mainstream media, but they are also ideologically influenced and quite 

often they are the ones, which spread the many times quoted fake news. Inde-

pendent sites like Breitbart News or Hot Global News are just two examples for 

them, whereas Breitbart News follows a far right wing ideological political 

agenda, while Hot Global News invents stories just for the fun of it and to make 

money with them [cf. Gardt, 2016]. Their invented headline that the Canadian 

Prime Minister Justin Trudeau would ban Donald Trump from entering Canada 

went viral on the internet for its sensationalist headline, but was later denounced 

as invented [cf. Evon, 2016]. Meanwhile Hot Global News does not exist as a 

site anymore, but others of that kind and of all ideologies still do and their num-

ber is growing especially in election times. 

As society is changing from a knowledge society to an information and telemat-

ic society, it is most important to find out and know about the mechanisms of the 
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media, especially the social media, which are one of the main information 

sources of news and fake news today. 
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